
Drawing on his diverse experience in the marketing world, 

including roles in communications, product marketing, and a 

stretch spent in journalism early in his career, Matthew brings 

his wealth of knowledge to his role at Miovision. As the Director 

of Marketing at Miovision, Matthew is responsible for providing 

strategic direction for Miovision products and solutions, in 

addition to presenting the brand worldwide. He’s passionate 

about data, artificial intelligence, and how ITS technology 

impacts cities and their citizens 


